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A culture of performance,
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pboth financial and non-financial, which will percolate through ou
management actions over ume

This year, our “Extra-Financial Performance Declarason”® 15 100%
Furat, presentang owr Company

Next, 3 stfection from our stIategic prepect’s governance, economie, social, societal and envircamental programees

That s why we believe that
“perfermance” and "noa-financidl™ must work together

YOUSSEF ACHOUR,



At Up, we have 3,750 empioyees creating business on 4 continents wilh the same parpose 10 serve others. We are committed to social
puogress and believe in coffective development; our job is 1o converpence the mierests of mdividuals with the aim of serving a fairer

sociely

WHO ARE WE?

An international cooperative Group whese engagement is part of its nature, and whose independence guarantees both balanced and trust-
based relationships with its stakeholders,

At Up commitment 15 at the heart of our identity, a5 embodied n cur cooperative model A model where every empicyee 15 mobied 10 serve a
common project and 5 mvolved in the Group's drecbon and success. thereby contnbuting 1o 13 growing reach 1 27 countres

From 22 very begenings, Up was able 1o involve a8 25 stakehoiders (deneficanes, companes, merchants, public authorities. 5008 partness,
Sotal and Schdarty Economy crganzations ) in creatrg the Cndgque Déjeuner unch woucher This orignal and paneenng mode! then guided
our diversfication process and took our development path out iInto the world Today, € shill nspires us 1o budd tomorrow's everyday bwng,
creating ethical bonds between organizations, indmduals and teentones. and leveraging the full potential of digital tachnology 10 co-consruct
mnovatve solutons that are sample and ergonomic

WHAT DO WE DO?

“Up, making every day better” We develop payment systems and management solutions that impeove the vitality of businesses and
territories, as well as the purchasing power and quality of life of employees and citizens, while offering freedom of choice and use,

Qur solutions enadle companes 10 strengthen the commitment of their empioyees, local communities 0 Optime ther socal poicies and
merchants 10 retan heir customers We a0e actually COOrdnating 3 virtuous eCosysem wihers svenyone i3 3ctively mvolved in mproving
pecole’s ving conditions

W tharely Darticoate n the emerngence of @ faver g MOore SUStENalie $008Ty, Baded 00 5 sotietal iI5sues that foster unie and reposton
pecole at the heart of the eccromy

Y@ﬂ A HEALTHY DIET FOR EVERYONE

FOOd & » vector for Pagith wel-Daing 800 Dledsure At UD we win! 10 @930l §9 many Decple 8
PSSR 10 43t well and sojy al the Darefits of thar meal Dreaks 3 DRlanced CWt swachng off
nd creating SO0l e Qur SOUSONS MDOWET VENyDNe tO 43t Near ther workplace or onthe
move, 3t 3 lower cost without gving up quality, Our affilates network s growing cay Oy day 1o
offer more choice, and pleasure for every Cay

Our soluticns create social Bonding. strengthen group dynamics and contribute 1o local
development.




) We are all actors in our consumption

CONSMIC, JOCIN NG @NVCaMental 133085 3@ DIOMPTNG LS 10 QUESION how we CoNSuMe. and
Avae U3 10 take full respons ity The worlt i3 Decomng aware of the urgency of conguming
cferently and mcre sustanably. However Such 3 Change needs to Do made possdie. Wathn our
QT DUTVIRWY, WO ENCOUMAgE TS Momentum Dy empowenng the greatest possiig number of
peO0i 10 stay on %00 of ther consumpton through freedom of chace: beng 3 better consumer
means being adle 2 choose f000 produced locally ethically, ocgancaly

This means providing everyone with access to a diversity of networks, which fosters more
consumption.

O Culture without limits or discrimination

TOS Many peopie 1l Hevar 58t 3 1000 NECe & MUEIUM 3 THEalEr Or 3 DoCkatore Bacause they
8o not feel TegTmate” entenng there, of Decause of fmancisl constams Wodking with St
MRSEON FUn0ers ans piayers. we are heining 10 Dragh Cown the Damers that 1T heep 100 many
peoie nay from RSl and feisre aCtvites Our SOiytiong Peld 10 forge 3CCipl bonging and
SLOLIPR CPRNTINCHSNESES and oty

By demecratizing access to culture, they promote artistic diversity and contribute 1o the
vitality of cultural venues and events.

5.& A better life balance

TOChy, S0y0ONe Nas & MumDer of roles 0 SOCaty (Daent empioyee Tamily cacegver ots ) ang
IChevng 3 DFANCHC e Can SOMEtmas D8 3 daly Chadengs AnC yet this Dalance 5 essentyl
o1 our health anc quaity of e In Order 30 ATURCT And Metan 1l COMPaNes 39 evahving and
iocking for schutions that make evacyTay I4e easer for emnployees. Ths aliows them 20 free their
mMincs and 54 mone serene and more oFficent 3t work

To meet these needs, we design customized solutions that can be used in a wide network of
pactners, and that facilitate organizations’ social policies and enable everyone %o find a better
balance between their private lives and their professional lives,

1fm

’gy A society where everyone has a place

Dia0ines. eQual OppCrtunhes. INCIOENCENTE 3N 350G DOPUIMION enirgy transtion . Thems a'e
AUMHTOLS 535085 1 poBiic and 30CH! acten, yat 3 are essential 10 DUICing an NCiusive Society
A SOCty whare eweryone fives Cacenty and is considered 35 & fully invoived Diayer However
pecpie now find themaseives macre freguently in vulnerabie 3nc uncertain situations, whie putiic
Spending s shrokong. This means that A0catng a0 10 the Dest effect Mas Decone essetial
while ensuring the gualty of the relatonshp with users By cemateraliang ad Or grants, cur
sobtons enaure that these are progecy aliccated and used. whie alse streamining the
FEATONSND with Users 810 FrEedving SOCAIMANCA Detaeen the varOUS MakehoIS

Up is committed to ensuring that the digital transition is an opportunity 10 address the majoe
challenges of public and social action, thereby guarantesing a place for all,
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26 COUNTRIES ™ €587 MILLION
ON 4 CONTINENTS ; CLIENTS IN SALES REVENUE
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m 3,751 employees woricwice 2 2019
Bate of 800833 10 tramng 69.39%

TECHNOLOGICAL

@ mmmumm

€ Mwmsm

Cooperative DNA & major player nthe Socs
and Schdarty Economy sector
@ Fesa0rcr 302 Se 000 partnerships  *

startwp
100% of the parent-compagny capital is nelc by
the Cooperstons

ENVIRONMENTAL
50.76% of our paper comes from sustainably
forests

managed
76.54% of our head ofces slectranty
CoRtUMption comes from fenewabdle snergy

Customer sacvice Blectzomc mooey .g.i
2 S Y By
m.:‘ E-money Services Digital expertise Industrial productson .
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Creating paper payrment Creating dematenalised
solutions

payrment solutions

Creating value-added services
for our target aucionces

\ YA X O

More responsibie brproved work/life Healthier and more More support for Democratising culture
consUMELion dalanco balanced dets torritonies and publc
policies




THE BOARD OF DIRECTORS INCLUDES:

),

@)

8

yaral 8*8
12 members elected by the members representing 3 members with advisory
cooperators-shareholders the Trace Union Canfederstons CFOT. votes,

atthe June 201¢ General Meeting

A Direcoors tem of office is 4 yeses

CCTae RO

representatives of the Company's Sociy
and Economet Comenittee

10 2019, Up groud new GOvErnance wis implemnented for the purposs of Deing mone agle more respcnsive Bad Closer 10 the ground. At our
st Geners! Meetng. the empiayees of the Up cooperative ¢hected the members of ther new Board of Directorn, half of them women.

Ten Boarc meetings wore held in 2019 to lay down the Group's strategic orientatons and overses ther implementation The participation rate

was 95%,

Rengedl wil take place in June 2023

ON JANUARY 1, 2020, THE BOARD INCLUDED:

YOUSSEF ACHOUR
PRESIDENT AND CED

JULIEN ANGLADE
ORECTOR

BERTRAND LEGER
DIRECTOR

GREGORY VAAS
DIRECTOR

MARIE-ANDREE SEGUIN
DIRECTCR - REPRESENTATIVE
OF THE TRADE UNION CFOY

JACQUES LANDRIOT
HONORARY PRESIDENT

VERONIQUE
CHARBONNIER
DIRECTOR

GAELLE DO DANG VINH
DIRECTOR

AMOKRANE AMEUR
REPRESENTATIVE OF THE
SOCIAL AND ECONOMIC
COMMITTEE

MARC BEVOIN
DIRECTOR - REPRESENTATIVE
OF THE TRADE UNION CGY

MARC BUISSON
D:RECTOR SECRETARY
GENERAL

HAWA DIA ROGER
DRECTOR

MARINA FERREIRA
DRECTOR

SERGE DREIT
REPRESENTATIVE OF THE
SOCIAL AND ECONOMIC
COMMITTEE

ANNE BALTAZAR
DIRECTOR - REPRESENTATIVE
OF THE TRADE UNION BO

SAMIRA AIMENE
CRECTOR

FERNANDA DE AZEVEDO
DIRECTOR

EMMANUEL MAUFOUX
DRECTOR

RAPHAEL POULAIN
REPRESENTATIVE OF THE
SOCIAL AND ECONOMIC
COMMITTEE

OERALDINE NICOLETTI
BOARD SECRETARY

10



“Who better than a cooperative company
can lead to the emergence of a successful
collective”

THE EXECUTIVE COMMITTEE

The Executve Commatee ncluges the Presdent and CEQ Functiond! Drectors and Area Managng Drectors. it oeals wih afl matters reiatng 1
the implementation of the Group's strategic project and the management of the Group and its Subsiciaries, in ine with the decisions made by
the Boaed of Disectors The Committes meets abolt once a month.

AS OF JANUARY 1ST, 2020, THE EXECUTIVE COMMITTEE

INCLUDES:

YOUSSEF ACHOUR
PRESDENT AND CEO

MARC BUISSON
GROUP SECRETARY GENERAL
= UP DAY PRESIDENT (TALY)

SYLVIE NOURRY
DIRECTOR OF MARKETING
AND INNOVATION

AUDREY RICHARD
DIRECTOR OF HUMAN
RESOURCES

YASSIR FICHTALI

COMMUNICATION aNO

ALEXANORE PEREZ
CIRECTOR SOUTH AMERICA

Tre Exscutve COMMMtes 3130 draws 00 the expertse of the 1ohcw ng Tves Deoartments’

CYRIL BRUNEL
DIRECTOR, MOVE LP

CATHERINE CANDELLA
g;ecm-mm&

EMMANUEL MAUFOUX
DIRECTOR, PUBLIC AND
REGULATORY AFFAmS

11



Up group's strategic project sets the ambitions and objectives that are the pillars of our transformation and our collective
suecess, Updated cach yeat and shared with all our employees i our 27 countries of operation. this project lays out a set of
orientations that drive our daily actions with all owr stakeholders and are developed in 5§ programmes: governance, economic,

Move from a group of payment voacher

issuers to a global Group which designs
Integrated solutions to meet the needs of its

COOPERATE

®

Be a reference for a different development
model, fairer and more sustainable, backed
by the Group's success which naturally
reconciles the social. economic and

6.

sense, for all our stakeholders.

ENCOURAGE

Secure the Group W 1th rg302Ce% a0d Tanaoement sutadle for
15 $2¢ < Chalenges

Guarantee risk management 37 the confarmity of our actvtes
n the face of rowing demants. with & willngress 1o be the
player making the Dest offer

Increase operational performance oy Ce0ioyng 0ur DA DAt R
maagement

Make all managers ambassadors o0 the sUateg < proect 30
Olayers in s Soerstons spphoation

Deploy the commatments of cur Boots #nd Wings proect
throughout the Group

Make our cooperative difference 5 comostive adantage
Dacked by the Up brand

Support staff skills development and ensure they can o

empioyed
Attract and develop the loyalty of competent staff, moti a%ed oy

Our corporate develooment plan with the sudpon of strong
engioye braandng

Koep the Group’s values and the culture of cocoeration alve
our Sfferent Countries

Put a social base in place 373 ntate 8 3008 Calogue wih the
ervpicpees in all Cur subsidiaces

12

Be the innovative player making the most



ECONOMIC PROGRAMME

%GRESS
ll'

Construct our offers as integrated expanced c g ta responses
10 the réquirements of our vancus markets as aresicfa
Cynanmic IMSVation policy

Balance owr sources of INCOme and S engthen our relatonsh s
wih fnanciers raders and Deneflianes.

The excellence of the quality of service cue 1o our Customens
must De the priorty for 3l members of staff

Secure our historical core business anc focus our ceveicpment
on Siversfication 10 cilute risks and take acvantage of
SEOonunites

INSPIRE

Lead the sponsorship policy anc mob 2e adecuate human and
fnancal resources

Prove our difference t"rough 8 Grouonide respons tle
prchasing policy

PRESERVE

Fight global warming by summoning up collective resources
and encouraging individual initlatives.

Stimulate waste reduction and more especially fight food
waste.

13
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Guarantee risk management
and the conformity of our activities in the face of growing demands, with a
willingness to be the player making the best offer.

CONTEXT

In order to protect the Group and its stakeholders
from the multiple risks assoclated with its
activities, Up is committed to a risk management

approach.

CONMIS Over DerMAnent MONNSNNG aNd DErOST CONDOL the Greup
reles oo As Compiunce and Risks Depariment. In 3338¢n 10
definng and driving the risk management poicy the Department
PrOVoes Ihe SUDSICAres With A0visCry SErvices, wiIth the ambanon
10 develop risk appeste In thetr Seni0r MaNagers ang develop sach

of them to becomie rue sk MAragers

To secure its activities and its development, the Group began its risk management cultural revolution by organizing six

complementary policies.
CONTROLLING:

Compliance

wih O reguiaiory ODAQatans, INCUCKG PersOona! data DroteChion ang COMDILNG aganst

fiaud cormuption money laundénng and the financing of tesroram

Long-term risks

By Inirodoutng rgorous monitonng of attons protecing the Subsdary’s iong-term mtérests

Short-term risks or operational risks

Based on seif-montonng, menagernsl validations and tomirol Slans commgnsutaie with the

= sses
MANAGING:
Incidents — N ¥ SUCHCRNES Dy FECCANg And MONKOING COMCIVE A0d DIeventve ScSons
3 -

Periodic monitoring

By nvesting the necessary rescurces 10 verdy the robustness of busness, support and steenng

processes

Coordination

of the vanous 25pects of controling actives by Yeming the téama in the dfferent areas and
pronidng support

15



THE 360-DEGREE RISK APPROACH

TO STUCture s risk Mandpement poliCy. the Groud has Classified the nes
BSEOCAT with IS BLtvites into four Major farmilies. This 380-Cegree risk
analyss was presented in Seplember 2078 10 a6 the Subsadiary General
Marager:

RISK CONTROL

Rk controd for the Groop's companes & Dased on two very dastinet but
strongly inter-related missions: contrpl (compiance, rnsks, proCesses) and
management (InCuCents. aUdes, Coordnabon)

CETINONG wr \ CXFTNDING
M WTERESTS WSLinass T INTURISTS
OF OUR STARINOLDORS (‘1 OF QUR COMPINY
- =< -

STANPAZDG- NOLATYD Py

16



GOALS AND ACTION PLAN

Controlling compliance —

Protect the data of our customers, beneficiaries and employees Uy 0™ 0g up & networe of
G352 protection delegetes by country, 8 COMpRANce QIganzation in each subsdiary, and 3
reporting process for subsidanes based n a European Unon member State

Secwre our activities. whether reguisted of mot by advanong the combat aganmst fraug and
COMUPTIon AJAINS1 Maney BUNderng and the ANANGING Of 18MOnism within the Grous's
COMpanies.

Promote othical Behavier Uy Coordratng the einea Qudelnes and S enymneming the aler
System 0cioss the Group

Controlling risk —$

Document risk control Larg # 340-Gegree acproach Dated 00 4 major nek familes
Revisit the mapping of long-1erm risks 10 Lodate thew cricaity

Develop a methodology for Nty ing CoeMBONM NEAs NG FS50CANNC CONRD! acthities

Managing incidents ==

mdustrialize the escalotion of major incidents. frat a1 19 local leve! and then ot the central
‘o,

Increase best practices sharing/cross-fertization following muidents

Managing periodic audits —b

Encourage subsidiscies to undergo a certification process
§S0 9001150 14007, B0 27001, sudacry’ cepdrt) evalustons (CSR, Ecovedis)l meatures
WhCH a8 SEniaf 10 PENDSS MSINNg (CUNIOMSr SHTHIACEON Dacometes turveyt)

Managing coordination —

Support managers © sUuCiunng ther locy complances 80 rak function

Inform, train, ralse awareness and SUPPOIT AP0 EES OO 1AL IMANAREMEnt poiicy

RESULTS AND X9

Certifications Ratings

With the iIntroduction of the General Data Protection Regulation in May in 2019, 7 companies In the Group were evaluated by EcoVadis: an
2018, the IS0 27 001 standard for information security Becomes excelent way of comparing s CSR practices with those of other
strategic msue and a competitive advantage. companies and improving them,

In 2019, 5 companies In the Group were IS0 27001 certified: in_France

Muitinet Teckno, Turkey
SCS Kent, Turkey
Tombouw, Bulgaria

Up Romanka, Roumania
Policard, Brazil

« Cityzen, France (no medal)
« Up, France {Gold Medal)

in the world

Up Slovensko, Slovakia (Dronze Medal)
Up Si Vale, Mexico (00l Medal)

Up Dary. aly (Oold Medal)

Up Romania, Romania (Gold Medal)

Up Spam. Spain (Geld Medal)

17



PROTECTING PERSONAL DATA

Compliance with the General Data Protection Regulations

@ 25N of the processes in the Group tre Cescnbed In one register for each sutsidiary This represents 3 marked improvement over 2018 and reflects the
eforts made Dy the sudsidiends 30 pursue ther complisace

Topics Year2018 | Vear2019 | Change

QO2R Comphance 4N 5% =21 points

Awareness
@ 1,142 Seropean employees present on 3171272019 were made anare of data protecson, i ¢ 51 78% of the Group s European workforce Comparned to
2018 they i twice a3 many employees

PROMOTING ETHICS AND COMBATING FRAUD, CORRUPTION, MONEY LAUNDERING AND
THE FINANCING OF TERRORISM.

Compliance with the Sapin Il Law

The requeements of the Sapim I Law have been tramalated into priority acticns. Their progress rate cormesponds 10 the rate of compliance win the text
@ This rate fedl by § points between 2018 and 2015 Thus drop is due to the addtion of new priorfty actons in 2019 and 10 the withdawing of the weightng
of the Parent Compeny’s nitiated actions in 2018

Achieving the actions Year 2008 | Year 2019 | Change
Parent Compary mbeled sctions N A
Subsidanes NS a8 ~9ooints

Awareness/training
354 employees Nave Deen made aware of the fight agEnst fraud and COmuDtion m 2079 They jom the 841 employees akeady traned n 2018

634 employees were made aware of the fight aganst money laundening and terrotism francing in 2019, Thay jom the 153 empioyees akeady trained n 2018

)

18



Number of trained staff per statutory subject

Numter of ermproyees tranes
g ¥

E & 32

009

Fraue and Comuzacn 0 Data Protecuon Standard and
o o =
terrdeists

W Hewtn and Safery [ Otherreguaten

19



> SEPTEMBER

Definiion of Comghance ang Ry KPis, (hereby providing COMEX
Adoption of the Group's Rak Caontrol Polcy, and update of the 13 maor members and joca management commitices 1o acquee an addtonal
risks identified by the Group resource for steering the Group's actvibies

oy _
J‘.“O s o

The Ceneral Data Protection Reguiaton (GDPR) sely very sinot rules for
companees that hoid and process perscral data. in order 1o erabie all of the
Group’s emaiayees 10 understand the Eurcpean regulation and 23 chalienges,
Up desigred an e-learming 100l dedicated 10 the GDPR since September 2018
This too! &5 based on the imtermalized recall methedology. and i organized mio
4 fifteen mirnte gradual leeming modules. Avatable in French and Englsh, the
method is avasisble 10 subudanes and hes already been used by the Parent
Company snd Cityzen. In 2020, 4 will be roded out in all subnidianes hat have
not implementied awaranesa-1asing actraties with ther emrployees

20
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CSR CHALLENGES:

OUR SELECTION

OUR CSR RISKS: OPPORTUNITIES FOR IMPROVING OUR
PERFORMANCE

To meet the current challenges of digital transfermation, as well 23 economic, social and envirenmental developments, Up group relies on its
strasegic project, The strategic propect was created n 2015 following a reflection on Group risis, It involves a8l the Group's subsidianes and
SUPPOITS our mission and our values.

£ach year, the mombers of the Soard of Crrectors and of the Executve Commatee 35 well 35 tho Subsdiary Dreciors meet m semenars 10
re355ess the stratogic prosect They maie surc that this project guscantoes that nisks resulting from the Group's actsaties ane under control and
thit & enabics cath enhity 1o soze both Busness oppoetuntics Hnd Seeortunrics 1 ne with 45 9003l and sotetal misions, wivie redusng s
envonmental iImpact

Gathered at the Ordinary General Meeting on Saturday, June 22, 2019, Up Cooperative cooperator-

-d employees elected their new Board of Directors, with Youssef Achour as Chairman. The next
reassessment of the strategic project will take place at the end of 2020. Changes could then be
made by the Group's new senior management teams

While the Group's employtes and subsidiancs ane each workong 10 srgiomert $he stratege prasect’s crientations in ine with thew business
chjectives and local pnontaes. this statement shows a solection of the most relevant gnentabons for the Group’s cofliectve efforts n 2019, in
pursuanoe of the areas for improvernent in the 2018 sudit A Steorng Cormmmtiee that mcludes the Functonal Directors of the Group and the
Socielacy Goneral of the Board of Directors miade this selecton n September 2019 The symergy of this Committee's ateas of expertise enables
s to manitor the commitments made by the Group, 10 share cross-functional Geues 32 woll 35 antcpate now neks snd CSR issu0s n order Lo
tedend the mterests of the Company and those of its externad stakehoidery

For 2019, in nddition to the § orientations selected in 2018, 2 new stiategic onlentations have been added to this statement with o view to
best meeting our stakeholders' expectations.

01 02

External expectation of the job market attracting and External expectation of suppliers and customers:
retaining employees motivated by our business project, demonstrating our difference through a responsible
driven by a strong employer brand. group-wide parchasing policy

22



Selecting the Strategic Orientations

The new map for the 13 risks and opportunities was submitted and validated in June 2019 by the Audit and Risks Commttee

This table shows how the Group's risks, opportunities and commitments have enabled the DPEF (Extra-Financial Performance Declaration)
Steering Committee to arbitrate the selection by strategic guidance programs that the Group 15 submitting thes year for its second Non-
Financial Performance Declaration,

o Risk of business farlure
Cooperating to control risks o » Risk of reguiatory non-compiance
o Fraudns

o Risk of difficulty in transforming the business

' efevn o [TE3 moogi

o Risk of customer dissatesfacton

: o Risk of non-engagement of employees on
PROGRAMME Encourage skills development ISSUeS
: = o Risk of sialls not matching busness needs
@ Attract and retain employees o Rigk of imbalance between transmissson of
o

knowiedge and changng practices

SOCIETAL _

PROGRAMME Inspire through philanthropy o Risk of {adlure in the procur
- - o Commitmeant 10 cral S0
@ Responsible Purchasing Policy those who are nvrabis

Preserve by fighting global warming = o Ernronmental nsks ¢

®

Digital transformation is the opportunity which enables the Group to provide its customers with new soluticns that improve their everyday well-
being In this context, trainmg is the key tool that supports cur employees for tomorrow’s professions by developing their skills

Engaging with civil society in order to (re)empower those who are 'invisible’, and to give consideration to future generations by contnbuting to
the environmental transition - these are the commitments that have been an integral part of the Group’s identity since it was established

Through its commitments, the Group manages to reconcile economic success and commen good

Risk control 15 3 great dnver for differentiation in a context where markets demand increasing transparency and safety. Ths is an opportunity for
the Group to be the full-fledged trusted third party for its stakeholders

23



In addttion. Up group wishes to inform its stakeholders that it i challengng the decision handed down on December 18, 2019 by the Competition
Authonty in France (ie. Autonge de la concurrence), imposing a 45 mallion euras fine, and Is appealing thes decision to the Court of Appeal n Pane
Up group refutes accusations of exchanging ant-competitive information and foreckosing the market

The Group behieves that the Competition Authorty has not properly appreciated the competitve dynamics of the meal voucher ndustry which,
with the dematenialization process which tock place in 2014, resulted in new operators entenng and expanding n the market

Up group resteraties #s comemtment to strict comphance with regulstions in force and, more broadly, ts commitment to the othical conduct of gz
activities in acoordance with its values, which are those of a maor player in the Socisl and Sokdanty Economy and one of the Iargest French
COoperative groups operating i neasly 30 countnes around the world

Finally, the COVID-18 (Coronaverus) panderrec, the extent and durabon of which is stil unknown, has spread throughout the warld since the end
of 2019 Thes thes post-closing event that has no impact on our 2019 extra-financial performance ststement And, at the time this current DPEF 18
prepared, the consequences of thes health cnsis on the Group's 2020 actvity are not known yet

In thes context, Up Group i committed to protectng the haalth & safety of its employees end is closely montonng 4s exposure to this health
crisis, parncutarly n terms of impact on a2 stakeholders and on its econamic and financial enaronment.

The Group smmediatedy crganized the conbnuation of its actraties and the continuaty of its sernces for s customers: Many Governments, locat
autherities of Non-proft oeganizations called on our services 1o pronde support durng this cnss indeed, 35 3 player n the Social and Soldanty
Economy sector, it 5 obvicus 1o make money be mclusive and smart in order to alocate resources 10 essential needs

* &3 T Of 9% WQUELTF TIRTING FUTIE Metiay vl BIO8 MBIV IS PO Deen SIS 35 TRANGETE 13 1N MERTERearT] Bf T Mtz Ay 2001
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UP GROUP

Independent Thisd-Party Organization (ITO) repoet on verification of social, environmental and societal information In
the management report

Fiscal yeor ending December 315t 2019
To the Members

As an independent thed-party organization accredsed by COFRAC under the number 3-1103 (the scope of wheh =
avadoble on the website www.cofrac i), we hereby subma our report on the Noa-Finanoad Performance Declaration for
the year ending on 31/12/2019 (herpafier the “Statement”), presented in the Management Report under the fegal and
regulatcry provimons of Articles L 225-102-1 R 225-105 an0 A 225-105-1 of the Commercal Code

Responsibility of the Entity

115 the responslity of the Board of Directors 10 estabish a Statement in accordance with legal and reguisiory proviaons,
winch mtludes & presentation of the bustingss Mods), 3 description of key non-findncwl nsks, a presentation of policies
Appied 10 these risks, and the results of said polics, Noiuding key performance ndicatoes.

The Statement was onafted foliowng the Entity’s procedures (hereafier the “Repository™), the significant elemens of which
are pregented i the Statoment

Independence and guality control

Out incependencs it definad by the reguistions, the code of athios of the profession as set forth in the decree of March
301h, 2012 retateng 10 The prachice of certfead scoountancy whike IaCtonng m the provisions in Article L 822-11-3 of the
Commercial Code. Furthermmore, we have implemented 8 quatty control system that mciudes documented polces and
LEOCACUTes, IN ONCEr 1O eNSure Compiance with applhicabie ethecal nues professondl standands a5 well as gal and
reguidtory teats

Responsibility of the independent third-party organization

12 iz our responsibilty, bazed on our work, fo formuiate a reasoned opiron expresaing o conciusion of moderase azsurance
on

o The Ststement’s Compliance with the provsions of Astcie R 225-105 of the Code of Commerce,

* The accuracy of the informaton provided under 3° of | and 1l of Artele R 225+ 105 of the Code of Commerce. | ¢ the
7051485 OF the POICed, INCIUING key DEfOrMance NGNS, and aCtions. rlatng 10 key naks, herenater the
“nformatcn ”

1155 nOt tut rezponsibiity, on the other band, 10 take 3 stand dn the ollowing

o The Entity’s compl@ance with other applicadle lega! and reguiatony provisions, meiuding the plan for vigiance and
COMDALNG COMLPLON and fax evason,
o Comglance of products and services with apphicable regulanons

25



Nature and scope of the work

Qur work 88 descnbed Delow was periormed n socordance with the provissons of Anticke A 225+1 ¢t seq nthe
Commercial Code. which got 1orth the terms under which an ingependent third-party 0/ganzation peforms 18 MIBSIcn. as
well 38 0 0000rdance wah the professional guideines of the Notondl Comparny of Audiors 86 refated 10 this assgnment

We performed the tasks which enabie 13 10 335e6s 1he regulatary complancs of the Statemens and the accuracy of the
nformation

We have taken cognzance of the sctivities of 3l the Companies inciuded in the scope of consohdabon, of the statement
on the man zocial and ervaronmental nisks azsocated with thes actraty, and, where appicable, 25 effects an rezpect for
human nghts and the fight 3g3nst COrMUAbON 3nd tax Sva%Ion. 33 wel 33 of the résulting policses and outcomes,

We 35305500 the 3pRropnatenoss of the ROpOSITOry I LormME 07 05 felevance. Comprenensvenass. relabaty. neutralay
and undecstandabidity, whie taking nto 3c00UNM Mdusry DEST Hracices Whele Jparcpnate,

We have verdied that the STatement CoVers 0ach casegory of INrmaton a5 provided n Articke L 1l 225-102-1 on scaal
and ervironmental matters,

We have verflied 1hat the Staterment ceis forth the business model and key rnsks aszocdted with the actwity of ak
entties included in the scope of consoldabon, including. where relevant and propertonate, the risks created oy s
business reltonshps, products or Services 35 weil 33 policies, actons and resulls, including key performance
MACILNs.

We have verfiod, where relevant 1o the man presented nsks of polices, 1031 the Statement pregents the mfcemabcn
provded m Article R 1L 225-105.

We have assessed the process of selecting ana validating key nsks,
We have inquired as %o the presence of internal control and nsk management procedures
implemented by the Entity,

We have 35553ed the COntistancy of the fesuits and kiy SITOrMAENce INGICATNS ChOSEN WIth freSOect 10 The key ritks
and polices 3s presented,

We have verfind that the Statement nckuies 2 ¢ear and 10a50ned x2Ianation a8 10 The rancnake 167 the absence of
LOBCY 12GHCING ONE O¢ MOTe Of INESE Nsks,

We have verified that the Statement covers the scope of congsolidation, | ¢ a8 companes Included o the scope of
consoldahon in acocrdance wieh Article L 23318 within the lImes spocfind n the Statement.

We nave assessad the process of dats colecton mplemented by the Entity with the aimn of providing Comprehentive
0 ACCUrSte INfOIMation,

We nave implemented the fOHOWNG 35 Ega0s key perfonmance NAICators and Oer Quaninatve resutts that we
CONSONMEs MOosE impornant’

¢ Analytical procedures 10 vendy the correct conschidation of the collected aata and the consistency of changes
theren across the Group's data as 3 whole,

o Detaied 12 based On surveys which consist in venfying the correct implementation of defintions and
procecures, and reconciing data with refevant supportng documents Becouse of the Covd- 19 epudamic and the
resulling confinement our work was carned out remotely Our tasks were parformed based on & salaction of
contrdubng entites’ coverng 53 74% of the Group's conpobdated workforce

We consuited the documentary sowrces and conducied interviews 80 corroborate the quadtative information (actons
and resuits) that we congidered most important,

We asseseed the overall conpstency of the STotement 38 COMPared with cuf knowiecge of all the companies inciuded
in the scope of CoNGohdatan

We belve that the work wie have performed in exerosing our Professonal uUgment ads us 10 AW 3 CONTISON
QIOSRING 3 MOINIL0 2SPUANCE; hugherlevel 5SUrancoe would Pave roquired More exXTensive vendioanon



Our work rvoived the siulls of four peopie and 100k place between October 2019 and May 2020, weh total ime for the
process covenng o2 15 wooks

TO FSLSL U 1 Our WOk, We involved our Specabass in the aress of sustanabie devalopment and Sccial responsaty

We coNduCtad Hfteen iINerews with the pareons responsdie for preparng the Statement in the Depactments that are n
chaege of the process of collecting INFONMAtion and, whare nacessary who e respongitie for internal control and risk
MANSGEMEnt procecures.

We conducted nternews with the Parent Company (Up Cooperative) and four Up group Subsicianes, namely Up 8razi Up
Day. Up Romama and Up Si Vale

Conclusion

Based on our endeavora, we found no sgnificant anomaly that would question the fact that the Non-Fmancial
Performance Statement is compiant with 3pphicable regiuisiony provisions. 3nd that the Information, taken as o whole, is
presented in & manner that is accurate. in accordance with the Repostiory

Done at Niort, on May Ten, 2020

INDEPENDENT THIRD-PARTY ORGANIZATION

GROUPE Y Audit
-
Amaud MOYON
Partner, Sustainable Development Department
oaomvm
Certimt Aourting ond Dhatatory At “
Merrbn: of e Crie of Be Potoo-Oharentes Verots Negor < Meroe of *w Potern fegora Curgary
Independierd et &f e Neus Pl org! refarrd - Maroe of Y A TN tattvics Assotatan
SAS et capty e s of 37000 o
Moty Slrunde Maras  CF 15437 MONINONT Cetex T S &D 224001
PCINOM BITTSNGY AP0 T Mgy ACednaon ~ 350
POt caoonee e
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Construct our offers

In order to adapt to new uses, offer a simpie
robust and streamlined experience to the ysers of
Iits solutions, and stand out fram the competition
by innovating, Up has launched the “Integrated
Digital Offer” transformation program, which aims
to move faster and farther in the digital
transformation of the Group’s offers

This progtam & Seng graduslly rolied out in the subsidaries. with
the am of supporting ther efforts 90 evcive and Create thewr offers

as well a3 for all thew Sevelopment phases - ewalustion, design
deveRpment and degioymerdt

An approach that ia both global and tallored

The Sptal Hransiomation program is Cesgned 50 enture CONSIancy Betwaen the Groud offer S27ategy Snd ¢ach COUNtY'S Content and ioecscs

Tranks 1o feodback from the most avanced subsidanes and collaborative work Detween Cifferent JepaIMEnts (IManetng. human rescurces. sales. finance

T, #%0.) 8 structured Sphase Methodoiogy was deveioped

Diagnostics and evaluation:

Customer nowiedge, market andlysss COMpetfon, curmend offer usar experence mappng. fegad reguiatory 3nG COMOMANCE ANSIYSIS, recratment of rew

profies

Design:

Target user path, desgn of expenence models and user nierfaces fraloed mark sting Mix and business Can

Development.

T and technology Sevelopment of the SoKITON, PreDIrng The Markesng Mntegy

Deployment:

Offers I3unch, COMMUNTIICH, CeployTrent menionng NJCa1on racking, ddusiment

For each phate the Marketing and maovation Department, which drives the program, prowides the subsadiaries with numerous résourtes (100is, models modks-

Ups. £50 ) NG SUPOOrls Thém Dy Making iis Own experts aviiadie
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3 BODIES FOR OPTIMAL MANAGEMENT

Every 3 months

« e Project menitoring and local project decisions
X 5 Local Steering o, Contridutoes 10 the subsaiary's project: Spanece Project Manage WWnrmation Systems
Committee Depariment. Sales Marketing CFO
110 2 tmes per month
RO Preject monitering, resolving operational issues
5 Locy Operational Teams (Project Atansged Markatng Manpger) 2nd Program Team
: i : Coordinating Committoe —» (Marketing & innovation Depertrment)
! fo 2 tmes per month
O B e b s e i
~ Committee =
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GOALS AMD ACTION PLAN

Continuing last year's policy. each subsidiary in the plogram must:

Budd a strong and robust techndiogical foundation Swough electrone money offers. mobde sppications web spaces T systéms and nftastructures oo

Design a consistent. simple and ergonomic overall user experencs.

Deveiop high vilue-acded sarvices Dy s&Tng 0pportuabes chiered by SigM technalogy

Tres program should 0ad G300 an Seratve DICCeNs for CIOtng new ServCes, with 8 view 13 Deng a3 Tiose &8 POSSIDIe 10 Cusiomer and deneficiary
CONSUMOoN patiems

RESULTS

COUNTRIES INVOLVED IN THE PROGRAM

2018 2019
6 countries: France, Slovakia, Crech Republic, Romania, Greece, Moldova - 3 mew countries: Italy, Belgium, Span
through Romania

6 project teams set up in: 3 offers put on the market

« France, France: new lunch offer

« Maly, Czech Republic: new lunch offer

- Spain, Greece: creation of the “Go For Eat” meal card offes
- Slovakia, — e

- Crech Republic,

- Belgium,
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New beneficiary spaces
New beneficiary spaces already on the market in several countries. Framce,
Romania, Greece and aly.

umdmmmmmumawummmnmmom«uwnvum
offer. This project became very haods 00. This year we sef up 3 new digsl ecosystem, a new electromic money offer and many services such as
Google Pay and soon Apple Pay

Julven ANGLADE, Managing Director France, Up Group

The integrated Digital Otfev program has had & poditive Impact 1 Romania. TAanks 10 this PrOGram, we have Improved cor AgIal ecosystem with &
mabdle application snd spaces for beneficlaries, funders and afillate partners. This program has enadled s 10 take a step dack fo rethink our offers
from a ‘'user centric’ standpoint, starting from an in-depth and upsiream assessment of marke! needs with a view 10 desigaing services that are iy
Ane with the expectations of ow different fargets, while using the best fechnologles m owr deveiopments fo ensure a sustainabie base. Affer the ODf
program was implemented we were adle to offer streamiined and consistent paths fo all car customers

lanyt CONDRUZ. Mead of Business Strategy and Performance. Up Romanis

The presentation of the Integrated Digital Offer fo Maly, being &n infegral part of the Group's stradegy. was 8 positive experience for the Subsiary, in
n1y wiew, the most significant components were:

. mmnmmmwwmmmmmnmmmammo
cuftural and structural shift from @ legecy single product - single-tarpet stance 10 a mult) product and mult-farpet offer, 8 new data siruciure
ovpanizaton based on single individuals snd attrSuting different rodes according 10 events.

. mmdmmmmmmamwcmwm

. AmmMUMumemMamm

Anna ASA, Head of Strategic Marketing, Up Day, taly

32



ossemnTe

BTRESULISW ISR L T2

Revised beneficiary journeys and new online applications

France the Crech Repuic ROMISNS 80 SIOvEGE &re (N BN Oevelonment ORASe of INesr Funders A3 SITHA0S Shants Saanels with CApIoyTant &xdactad i 2020

in addfon, the Cech Repulbic and Romana have 30 ndated moble cayment Drdgects with ensing wallets (ADple Pay and/\or Google Fay

1 the same e, Denefiary CUSIOMEns Can Sneady tae Adamepe of the frgt motiie services and appicatons that Nave Deen Sepicyed and marksted

The naw WOAEspaceUn” 8pD for Denaficianes was added 10 the stoces
Bt end 2018 (Dacemben’ The Up Déseurssr offe now 2350 feabures the
: ' Preia contront
P 4 % .
Googie Pay modde paymmant service 4 cardurlior tak

1 nous aplicatie
UpMobiil
— " Y en Bn _w - The redesipn of user urneys 14 10 Crestng & new beneliciary mobide
- S—— 400 | — apphcation. "Up Mobil™, on Android and iCs in the summer of 2019

> QREECE Launch of a mew Up Day” mobde agphcation that ntegrates il the
Launch n oarly 208 Lanunty) of » "Go For Eae® lunot caro offer, meal vouthe! resouices

cornbieed with 8 Deteficiaty motile apphcation T new offer
aconm@anied by a CL0 Hera Qum. ofter

> AT GROUP LEVEL
Crestion and shacing of the Desgh Systern Masagerment, o jlsdonm

that Gentifies 8l Me new Ogtsl soaces croated by Sutisduies 1o
Panee whchever O Hreds 10 Geigr 30ch 1o ati spend (3 the
oumgn prokess
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Attract and develop the loyaity of ]
competent stafl, motivated by our ‘
corpocaie developenent plan, with ‘
the support of strong employer

branding

!
.

Supporn stall skills development .
|

and ensure they cen be employed

L —= =_——
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Attract and develop the loyalty of competent staff, motivated by our
corporate development plan, with the support of strong employer branding

CONTEXT

POLICY
1
7 ¢e
) ) 1 12 )

Enhance Up's image internally and o i e o 0 il et i i i o i

externally through a strong employer —s  Its cultural fundamentals. An employer promise has Deen Dyt around s COMMON 908
md Aake yOur saiis & Torce for & umpler S1e angG B Terer S0ty

Combating discrimination and
R sk
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THE 4 CULTURAL FUNDAMENTALS, THE 3 COMPETENCIES AND THE UP MAKER CULTURE.

Up Maker

Culture

U0 teams 82t wih bemevolence and &im ‘o collective efficiency The Group s s2ength 1es 0 2% rpioyess 200y 10 OVercome conatarts and habe Oraer %
DS 2 e ¢ Pl OF Dér OpennNess 10 O NS the mond

2 JO1G, Ive Grov expiored & pathway for Comverping human resowces mvmanon systema ntemationaly. This mas especially ihe case niide
expmining the possible deployment, by January 2021, of streamiined annusl performance reviews Ooe of e olyecives woulkd be 10 evalale every
Grogyp employes Mrough commaon shoils

Thig effort to achieve consiatency has also enabled the Human Resources Group 10 formadze af 23 butness needs and define 3 dedcaled
mformation system

This yesr's roadimap on Grow KPis captalired on the dats collaction, consolidation and wsushzation fool thad iz siready being used by aff the
Group s éntties

For the Group Muman Resolrces Depariioent the alm is masagomerst Lased 00 dala in COMSCHon with [he s¥aledic Qudelnes deveioped The §
seleched RAOCANE are

Workforce

Temeey

Abgenteeism

Training expenses / Sales Revenye

Traing rate

Ofivier GUEST, Mead of HR Adminisiration & Compensation. Up Group
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EMPLOYER BRAND FIGHTING DISCRIMINATION
ACTION PLAN

EMPLOYER BRAND

FIGHTING DISCRIMINATION

EMPLOYER BRAND

ATTRACTIVENESS AND LOYALTY MARKERS

CACACAY)

aroup

Staff per contract

Permanent Short-time
contracts contracts (including part-1ime)

Corporate Officer

Number Number Number
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Average sensority (2019)

, s 1 — .
sren 1409 — o

s,

Tumover rate

20178 2079

Turnover Turnover Trend
rale tate
GROUP
Level of absenteeism
Sickness Maternity and Paternity Work-Related Unpaid Absence TOTAL
018
oROLP
2019



2020 Greeting Card, which includes all the employer brand markers.

1 CONCEPT: WE ARE <1 MAKERS

1 SIGNATURE: m Making every day better

1 EMPLOYER PROMISE: “Make your skills a strength

to make life simpler and society fairer”

Bulding the amployer brand 10 sappor! cAange mandgemend and faclitale the Groeps ansformation Ass béen & maxy 9ol in 2079 and wmill
COntMue i 2020 through the deplopment of HR communiCalion on three froafs

o Our image: ntornal and extomal reputation,

o Our mindert DNA, valves, cuftursl fundamentaly,

o Our Practices: HIT and Manageriad Practices.

Thomas DEYSIEUX, Head of HR Communication and Cooperative Mode! France, Up Group



FIGHTING DISCRIMINATION

ACTIONS IMPLEMENTED ON THE TOPIC OF ACTIONS DEVELOPED ON DISABILITY LAUNCHING ACTIONS TO PROMOTE
PROFESSIONAL EQUALITY ISSUES PROFESSIONAL INTEGRATION

In France and internationally In France and internationally In France, at Group headquarters
“Jourmnal 50/50" arculated wah the oo of Digital Escape game Deoadco st ntamancnally, Working with the Maiaux Empioyment aes m

promatng diversity 31 all levels of the Company
g offerng Improved work/ie balance

FOSIONS wih the Message "As long as
regualties persist lets make évery Say
miernationsl Women's Rights Oey” ranslated
into séverdl of the Group's isnguages. B0
mobilze empityess

Ofterng 2 Sl qaz in France and Belgum,
with the aen of dffecentating seant 8cts or
S00usl RArasSMent SALSLONE. in Order 10 learn
PO 10 rRact Dettar In such Cases

In France, at Group headquarters

Organdng a conference with the Women's
Foundeton 10 deconstruct the dlusion of
equaity and undersiand why it ia so dfcult 10
evane

10 GECOvr VaNcus DRHChSOGCH 4ioroers

In France, at Group headquarters

In connection with ‘Eurcpean Disablity
Employment Week', activibes were organed 1o
promote sheéred wiodk through eshidtors,
booth for moblity smpaiment eractments.

FOR THE COOPERATIVE U9

5.53(’/0

Yileruve 3 Garenng, persons underngong
professional integraton werg welcomed by Up
FOUD eMpIoYees 10 Shane their experence at
roundtabies, with 8 lunchecn senved by ESAT
dncussed ther retpective careers and
professiongl networks

41



A

AON Srm presented th

Folowng o request from Group MR, n

dGagnostics of a sdudy on wl foundabion between

urmn, Bulgana, Caech Republc, italy
Nexco, Poiand Ro

g resy IS nere

Compia of processes in the scope baing ana

AS & whole, Ihe ADN suct showed That ¢

B 1hewr SOIgMoNs, Of even be

SOMP AsoeCts can sl be improved Decause they are below market

gty of approaches and n ' obhes per fem, N
makes mone sense 10 Jook for meaning and equity cather than seek

compieie uniformey the

AGREEMENT!

Deconstructing stercotypes &

seversy workshoy oS, the
and edux ‘

eapiont

assocuaton Clementines
| Cay 1o End Vioenoe Again

n

ne with our commitments, Up Sioe

ersko sgne
$ therefore commatted loas ©
Bk PO

utstion in terms of dversity
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“CAR POLICY" France

» GENDER EQUITY & EQUALITY

Equal pay for women and men in the companios des and fun Cepa

ould ultimalely rciuced

Mg - )

Dhge - N P
nibate energy

gl Féy 10 Wome

Dac1od

1 .y ,
Peeine U D
Pl L pors

ng challienges

. e ) nty & et afe
e - -yt A
- X sarvaiert o & 19 ? % Rabaa ’ : g
e —H ¥ e v harmmon
’ 3 & e Aaae win AP e o Are DO erectact 1 i My
- / 3 ' viCe Oy Cag
TIOTOVE U resutt within ITTee vears

NG and mod ng the em

SNC MAaNager exXperence

Pe different MR I
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2010 L

2070 Diversity ¢ 3 d Mry's work!
Y y
refioct the Fre
SCOHMINALOoN and
¢ that these pnnopies must be

rahon

9 The Diversity

Sovaks and 1
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Support staff skills development and ensure they can be employed

CONTEXT

POLCY

1. Supporting digital transformation

2. Developing common skills

3. Managers, the prime ambassadors of
a common culture
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DIGITAL TRANSFORMATION COMMON SKILLS MANAGERS/COMMON CULTURE

'!Jfl conssts of thousands of ermpioyees. work g 0SS 4 Cortnents anc o

arme goal We are comymtied | ) we Deleve n

fiment and work 0 make the rierests of every indwvdual

yrverge, for a farer soCiety. TO make every day betler

ACTION PLAN

DIGITAL TRANSFORMATION COMMON SKILLS MANAGERS/COMMON CULTURE

Developments in occupations

Common skills

a7



RESULTS AND KPS

1. DIGITAL TRANSFORMATION

9%

Level of access 1o training per gender

L1824
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Share of training effort

Cost of Uaineng Tolal amount of sales (%)

2. COMMON SKILLS

Completion of a forward study in September 2019 on the evolution of Up group’s activity by 2022 in its businesses
through trend books. The study was shared with all HR managers of the Group’s companies at the international HR
seminar.

o’
provar Ll rac4d

Adaptability Cooperation Results focused
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Performance imerview per gender

M
TR

3. MANAGERS/COMMON CULTURE
Cooperative

Greue

@

IMPLEMENTATION/MANAGERIAL GUIDE FOR DEPLOYMENT

The Guidle 10 Managetial Fractices wis rangiated and circulated amoogd managen af the Aral Mansgers” Semaar s May 2070 8 was uaed 10 launch
the L Soasdl aining plan and the “mansgeriy/ culfure” program

Pierre-Jean FOSSAT Managing Dvrector Up Brasil and Polcard, Brazil
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Facilitate access to e-learning by implementing the S50 for
France

First calbration meeting

Daptal ransformadon

> METRIO
Neow foatures in the Group data collection tool: Métrio

Developments and traning were performed with the Muman Resources
Departments of each Geoup Company, in ocder 10 stancardoe and
mprove the management of Xaming programs in & the countnes
where U group cperales

Wm toward an Up group corporate university

Applied practices
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orkshops to boost managerial skils

PArHOpale N workshops where they
n 2 Inendly and carng atmasphere under the watchiu eye 0

and ssonal actor

NG these Workshops, situabon enactments an
performed n smal groups These practical exercises provnde support 1o
maragers when handing empo ¥5 reviews, maung

yOes CASr Curng missvitws N8

COOPERATION GROUPS

COCoveiopment IS @ waADWIW) 22Ee 080l we RS10m [0 DAVECIDaNS” gificulies and pronoe CONCINIE 3NEMEE WRAOGT ever JUSpING OF CUUNTNG. I many
CaRes, Our DACkIDUNY and peYBonal manigemont experience enadie 43 10 gUickly provide soltions and action plans. Thvs creafes a ponwine chimate
of trest conducive 1o discussion and transpanency. in o co-gevelopyment Qroep we give a3 much as we fecelve! The haedest part fa tovesing
pourself to ofhére, Duf Onte Me expenience i3 launchod proposads Quickly come i & spird! of mutua’ asd and sofdartly

Nicoles BELLETTIERS, Commercial Director, mcentive, Loyally and Qewands Marked France

POSITIVE IMPACTS ON THEIR E-LEARNING PLATFORM

The MUMhet UP ACHSHMY i AN AN0USe IaNung progrvn  Tose Ianveg Drogrind 200 deveioped Dy SRECAELE 1O IanY OuF S ENOYees IO DeCOme
trainers Memsaives TO achieve ML we USE Sur fedvning manaperment system, mhich iy Itegeatod o Ofce 365 This anadies employees 10 Acoess
the ACademy CHNendN, SO0 U, Mg HartTinane In the tramiag program. Every Quariey, Dew Makang programs mill B acded 10 the Academys
catafogue. Emplopess therefore have the oppovtinily 10 develnn their professional shille, engepe i persony dovolopmment of develop thewr businoss
experiise

Kader SURAL, MR Development Manager Up Mullined Turkey
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£
.
,’. Lead the spoasorship policy and
mobiise ndequate haman and ‘
financiel resources .

%, - Pruve cor ditference thvough a '
,'\ f' Gioupwide responabie purchasng ‘
\ policy. ’

-

4
™

-
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P

Lead the sponsorship policy

(conTExT|

Health, to live in harmony with oneself
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“IMPULSE PHILANTHROPY PROGRAMME BREAKDOWN BY FIELD OF ACTION”

Répartition des subventions IMPULSE par domaine d'actions (2019)

Howsing 1567 X 152,303 004

Health 71 55 %(102, 501 61 €1

S
Education [Cubture 45 24 % (21223000

Food 1324 N{52,100000)

Tducation /Cofture: 4524 X (21228002 €)
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GOALS AND ACTION PLAN

Spinning off Up group’s philanthropy in Support promced 1o (e SUDEGaNES enabled the develcpment of & phismtropic commtment

1PE0AC 10 each TOUgh Tnanciai 35351ANCE ANd vokrteensm. Two projects in Brazi and in
its territories, with more projects in - TUNSD were A30ed 31 the end of 2019 and will De mplemented n 2020 a5 3 result of delays in
more countries (more than 10) processng the proiects

UP 010U DENCOAtes i Droject Macer events, Songedte Them, and whice possdie snpléments
socatsl actions

UD Sroup promoias meetings 00 the same I00CS Detween actors i @ temesey, of I0entifes
intereating CroSsOvers manly in France

Facilitating meeting with project owners, The FOUNGAnons mew wesae ana £5 50CM NETATrrs 8450 enable QUENate and freguent
in the subsidiaries, in order to monitor,  —» enhancemunt of Sach PrOJECT Tt £ SUDPONS
enhance and evaluate project impact Lastly. after 2 years of providng support and evaluating crojects. the Up Foondation has

established an evaluation meshodology. This methodology enables ihe compilation of social
mmpact data and improved visualization of the projects evolution and resuits The conclusions
of this development make it Dossie 10 determine whether the project shogld De renened o

not
 addron 10 finencial asstance. Up grogp offers a vanety of cpponundes and engagement
Engage empiloyees in the service of schemes They Gve meanng 10 work and share the values of he company based on soldaity
territories and the general interest =% Oneof the ims 3 10 increase the number of engaged empioyees which in 2019 was 24
pecple per action, thanks 10 activities that re moce dwversified and cobective
FOCUS
FORMS OF SOUDARITY WITHIN UP GROUP
IMPULSE PYLANTHROPY NON-IMPULSE PHILANTHROY SOCIETAL ACTIONS
Re430nng the POWEr 10 ACt 10 those who are Spetfic grant pronded without anything Partnerships, phlartiropy SC0GNS sgreed
nvadie. Minmum J-yeae commitment, without required m retum, 0 organizations of genessl Beétwesn Up group and actors warking n the
vy commescal intent of consideration %0 rierest for Soues SUCH 83 emerpinces, field of solicanty (sssocations, foundsticns. )
tupport Sc8ons in 4 greas food houtng, chmate events, SUPPOrt 10 & specific popuilation seeking 8 direct retiarn On the acton Carmied cut
health, edusaton/oviure. of Chute Mage, notoniety, commedcial ntenesy, for
exanpie)

RESULTS AND K9

“IMPULSE PHILANTHROPY BECOMES THE PREMIER DRIVER FOR SOLIDARITY!"

The impulse program continued 23 progress in local témtoned with 3 new phianthropy projects lsunthed n 2019
Two new countries, Tunisia and Brazd were addad to this gromth in 2020. In 2019, 28% of the 10tal endowment in the amocet of 1,280 000 euros for & Syedr
period has aiready been mvested n propects

~  Since 2017
10 countries have become invoived. France. Seigium, Sulgana, italy Spain, Mexico, Cech Repubic Romang, Sovaka, Turkey

L2019
The sCope remaned constant despe the commitment ¢of Tunisia and Brazs at the end of the year. 10 De nciuded n 2020

+ 2020
$ counanes on Doard In 2020

W2
60% of the Countries 0 which the Group Opirates & invoived in Impuise phdanthropy.

56

2022
Mere than 53,000 pecole 8ré expacied 10 regan the power 10 At through Up grop'’s impuise phianthropy program, which began in 2017



&
Breakdown of IMPULSE grants awarded by action area (2019)

Sponsorihip apart from impulie 9 92 % (18216900

Comenunity actions. 21 36 % (15020 05 ©

Inputie sparsansivg S5 25N 4651880 G
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(MOHLIGHTS

)

Goneral ntevest projects

in 2019, £2 grants for genetal micrest propacts wene awerded through
mpuise phianthropy, by 14 entiled of the Grocp, mciluging the Up
Fe

a

n 2018 EUN 794 468 worte cCOmmMSied axciusively Dy the Up Corporate

Foundation SO 85 S

» END OF 2000
At the end ol 2019, 1wo countries announced that they were joinng the

Irpulse phianthropy program. Financal grants witl be courled as of
January 2020, because of a delay in admnistrative formalization

"SALARY ROUND-UP DONATIONS EXPAND WITHIN UP GROUP®

4 ssbacates n 2016 - 15 47% of Up group ermpioyess practice sslary round-

Up Sonstony woridwde!

Gobl Hut of Up Group subsciaties Draticang salary round-up donationa by

2022
I tesponae 1 & sRong demand from the Kaldéa subediery in France. the
sokdarty rumd wp will be launched in serly 2020

Up group emplioyee engagament poiicy s rofled out o
strongthen employee commitisent fo the Group's solidarity
aclions

N France, sece Fabrusry 4 2019, thas polcy has been ymplaanantad or

an empioyee

ety engagement plation

A I iowee o
n fr/oroupe

ENDAZEMING

1 2019, on average. for every general mberest actn in

OrOND, there wire 13 JDirtOoating empicyees

> NONAIMPULSE
68,217 ouros wure committed to non-impuise philanthropy

meudng 518 which converge with Impulses 4 arens of acton, with 22
actions speoried in 7 countres, ncludng ivazd, Spam, Fasnce, italy,
i Cech Repubic, Romana and Turkey

o

0 298 ewros were commilted o societal actions

noludn NRCH Converge wah mput

g 10 countres

Number of beneficiary entities
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2+ COMBATING FOOD INSECURITY

Up group philanthrogy conteibutes 10 the fght agarst food ihsecurity, as
endenced by he 4 collective projects spponied mnce 2018 by the Up
Foundatcon and other subsekaties of the Geoup:

s “Les Colverts” o France (project sipporied by Citysen),

o "Les Arges Gardna®™ in Franoe (projece suppotied by the Up Foundation),
o "Lb Tabide Oes chefs” in France (propect supported by the Up Foundation,
Cayren),

o NUte 8 Ul NG in Menco (propect suppacied Dy the Up Foondgaton snd
Up & vaie)

eyond the oM 3gainst food INSECUrTY, e projects are port of an
NOOVIive 30 Simenacn, and CONIDULE 30 A MONe Iesponsidie detary
ranaition

I #3300, these sCialy FROvEiie roETts alse conttibule 10 the ememgence

of mare responsibie food models that promote pecpie's susononmy and
combat food waste

Beyond the pricnary objective of feeding people n vuinerable crcumatances,
Ihese actions am 10 promate Me fight aganst food waste and the sutdoormy
of populatons.

Thase projects hove strong kicad roots, with & comenamaent that is
erveonmental socel cutueal and educanicnal

The actors in the supported entites highight (her mulipie goais as a key
success facior, promotiong a gualitative project and relying on the idea that the
Suppirt provided n the Held of nutrition rmust be dignified, uselul snd
suttaenable, rafher than providng coly shart-term quamitative Yood
ussiszance

P e

.\.-'
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Prove our difference
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To support the Group's main subsidiaries, toolkits on purchases mapping and CSR criteria will be made avallable in
2020. The Responsible Purchasing community will be informed of these tools, so that it can own them and include
them in its habitual practices.

The CS2 omera sheet will kst exampies of SOCIN, SOCEtAl AnG EvednMantsl Crtena $pecifiic to the Group's Sctivlied. wilth the &im of Bromotng INCuscn
(rarea! in SOUMCING. Pre-3alicting 8nd then chooang supphbers

I 201937 3% of the submidianies in the SCo0e KCiude A1 least one CSR Crilenon when seiecing ther suppiiers | ¢ & Subsidianes Aot Up Day. Up Multret. Up
Coopesatrve. Up Romana and Up Span

Our challenge & for all the Group's Man SUDSCIAeS 10 U5e CSR crtera when selecting their supdiiers withen 3 yeary, thanks 1o this support

The Group has also implemented indicators 10 monitor the theee commitments i has made i its Responsible Purchasing Charter:

»  Placng CSA a11he Hean of Duyer-suopher reB00nsNDs: 7 ot of 16 SUDS:Sanes Srovide IHNer SUDDIS'S with an AR Charer of eQuivalent GOCument Alos
Doy Up Muttines, Up & Vale, Up Coopenative. Up Romanis 3nd U Spain

* REIpECHNg o stakehciders involved in the wakue chan In 2015, CEV Up Cooperative and Up Romania eviiiusied ther supphers uting TS8R oiers Tha
fepreserts 123 suppbers, o 1.80% of the Groun's suppders

*  Working 10 preserve the commaon 9ood fof future genecations: 130 suppbiers from the sheltered and adapted sector represent 1.86 per cent of suppliers

Mare than half of the SLOSGanes in he $000 make purchases with hgh envronmental value
Supphers with fewer than 250 evoioyees account for nearty 25% of the supoder panel.

Lol supohery (from the Same COntry A5 The BSSCares) account for Amogt 90% of the suppher paned
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Share of subsidiaries with at least one CSR criterion in their purchases

YEX I755(8

NOX 625565

Proportion of local suppliers (2019)

Neoa-local 1063501063

Locat 89 37 N (8537)
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Up S¥ Valo

Up S Vake in Mexco, for the sadn yeOr N 8 TOW, A recognded as @
Sotiafly Responsbie Company” Thes abel awarded by the Mevican
Cantee for Phiianttrogy (Cemes) hehights nsitsons and companes

> UP ROMANIA AND UP SPAIN
Up Romans and Up Spain have thesr supphers sign a “Code of

Conguct’ of “Supplet Code of Conduct” with CSR cnberia i 3 lender o
Pew contract.

that voluntardy and publicly practice ther soCal responaaty The

Company 15 amng 10wt 1he DabinCive kvel in 2029

U POUD I evOINg 25 Sevtiopment process o Sesgning new products and
services by mVONOg mone suppliers in the process 1or dessgning and
ndustrisizing itn offer

TO speed up its abyity to mnovale, the Group & workng with ity coosystem
and = developing strutegic partnerships. Some Subsxiiones have alieady
¥mplemented § CO-CeveioOMEN acproach with partres Suppliiers. Ra0ng 1o »
WIN-win teisSonstrp and crenting shared vala for both partes

Calng Upun these suppbets’ kow-How Sptenzes the Line and Sost of
Soveiopng New prodocts and sarvces Thas enables Ul 1o De More rpaponsse
ang compentive than ¢ these new siols werp developed nhouse, 202 a8 @
resut, we con become more efficient and croate more value for Customens
The gam s 2kso signficant for legacy supobers, with whom this capecity 10
develop 13 Increased lenford, as well as the attractive competitive advantages
nocessing rew technuioges, Challenging design choices, sxpandng espertise
and actrvties

in 3019 Up Multinet

of Conouct’

Torkey, Srafted o Jocument Calied "Suoohey Rules
winCh GuUtiings tThe SUDSidary § exDectations regarang
I800r law and DusSINess aiNics standands i the Dusiness oractces of its
SC0Dhers. These ae signed 1or any new contract o when contracts are
réneaed

> ITALY

Up Day i ftady apphes specific nvronmental critena when soqurng
Cortain product categaries

For mstance

« Computer acrpers are meroury free (L2 Mg Free) and must be
completely recycistie, » order 1o fent therr Fnpact on the envronment
« Qups n vending machines are made of recycied cardboard, and all
avaiabie cullery s made of wood, O atfveve 2 Plstic Free’ spproach

Fox two of our projects that focus on offer dipitakization, we have chosen suppiiers who have expertise 1o the fieid of dernalenalzation because we
&0 not have this type of knowiedpe and expevkence af the moment. The Iwo chosen suppliens ae 10cad and we have been working with tem for 4
fong time [Detereen 3 aod 6 yoars) They are providing suppart duning this perod of Lassformation

Martiy MULLER, Chief Financial Oficer. Up Ceskd repubiia
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Fight global warming by
summoning up collective resources

and encownging individual
infialrves




——

Fight global warming

A2 - -~ Y AP L 110N N YIS FAOALIFAOAE M arnrsmt irrirmms s 1t | 3en . \ 1 €
by summoning up collective resources and encouraging individual initiatives

THIS STRATEGY IS ORGANIZED IN THREE STEPS:

Measuring -

Taking concrete action and involving
employees

Compensating -
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GOALS AND ACTION PLAN

TO CARRY OUT OUR CARBON STRATEGY, WE HAVE DEFINED SEVERAL GOALS AND ACTION
PLANS:

RESULTS AND KPIS

MEASURING

0 2010, we renewed the trosd-dased goal of measweing the carbon footpnnt. Af the beginamg of the year, the Group's masn companies collectad e
2018 dats seaded 1o estabiich or wpdate ther carbon foolprints This sanual exercres is mandalory for Freach carbon-feutral companies For the
odbey Companies A e Group, it was & matier of fine-funing the colleclion process and galsng matunly

Fanny RECOIRY, Mead of [aviroamental Commitments, Up Group

ACTING

AW MATERIALS

&

Proportion of manufacturing paper originating from sustainable forests
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@ WASTE

67% of the main companies have implemented a recycling solution for
heir paper prodocts
14% of the main companies have implementod 3 recycling solution for
their card products

g TRAVEL

0.83% Electric vehicles in the autometive fleet
10.08% Mybrid vehicles in the sutomolive fleet
£9.09% Thermal vehicies in the automotive feet

SAan

2019 was an Oo0oriunty 10 review the “Car PoiCy” that governs the sutomotive Naet 1 the French companes Thes policy which will come et effect in 2020

eNCOUNges Choosing hybnd or electne engines

ENERGY

Shace of renewable energy in head ofMces

&

Proportion of renewable energy within energy consumption

L 1]

0
d
<0
.‘o -
o

201

B Sectrosy from anon
renenRde SOUCe

SUSTAINABLE PROOUCTS AND SERVICES

4 enviroemnental peoducts

2019

B Secticnyfroma
ferenale SOUTe
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COMPENSATING

1n 2019, for the second year in 8 row Up n France opted for camon
newtraiity in AN 10 reAUTNG thelr ootprints. the main French companies
mmwwmmammm

30ciat, ervronmental and miernationaityreccgnized standerds have boen
fundad

Turkey tre 88 aess W Doct COnnbes 13 The natony

muwwwm the esisdiishment

of & wind taen
Meico 1he MesSIoves Droect 87 10 feduce the Lse of

mummm»mumwm
deforestation by preventing Begal activzes.
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ACTING THROUGH SUBSTANTIVE EFFORTS

> TELEPHONY 15 SECOMING DIGITALIZED

Withen the Growp and 235 advocaied by envircomental policy, the classc
phone handset i1s gracually dsappeanng n faver of software that
aliows users to make phone cals and especaly wdeo via the Imemet
it is expectied that travel will be rediuced thanks 10 video conferencing
becormning more widespread, aithough thas s dMoult 10 quantify

> FOOD WASTE

n Belgum, Up Monizze s partnenng with “Too Good To Gd', an app that
enables merchants 1o saf ther unsold tema 3t break-oven prces, whie
in Baly, Up Day is lsunching @ néw verson of “Last Minute Sotso Cass”
The appication, whch is now more stable, connects 1,000 afMiates
wilth mstut g products (Inciuding senall corvemence supermarkets)
and more than 70,000 consumen

»

O SAD Our French papey vouchers, we heve opfed for @ camier tha! provsdes carboaneutral Newtraity s achieved Dy combining recwcton
schions, such s devefoping a fleet of clean vehicies a0d compensating for residoal hanspor s Thie choice a consequently contistent wit!
O G comumutrreent 1O Me Chmale and Ausirales owr Sovnmament 10 7800CINg Greenbouse 988 sTmasions even when Mey are fdeectly penersind

Sy O 2CVITY. In 2019, SOK of our shipments wive perfomed by 1his S

Purrine CREUZE. Deputy Direclor of Operations, Up i France
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TAKING ACTION BY ENCOURAGING INITIATIVES AND RAISING AWARENESS AMONG
EMPLOYEES

> WORLD CLEANUP DAY

After o first sucoeasiul number of participants in 2018, the Group’s
employees sgan came forward for the 2079 edition of Wodd CleanUp
Day. More than 130 peopie (employees and their farmndies) n Germany,
Brazil, France, Tunsia and Siovakia got wolved 100ether with Up group
In DCEIng Up Wasle A Semiar CUON wars Bis0 Camed out Dy the
Mexcan Sutmidary
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